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2023 AAOS Attendees
5438+ 2144+ 550+

U.S. Physicians, Residents & International Physicians Exhibitors
Physician Assistants & Residents

These numbers reflect registrations through March 10t for AAOS 2023 Annual Meeting.
Final numbers will be reported in early April. Registrations have increased from 2022.

AACS 2023 Annual Meeting

AMERICAN ACADEMY OF

ORTHOPAEDIC SURGEONS March 7 — 11, Las Vegas, Nevada
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GEMERAL
ORTHOPEDICS

Goals

* Position LifeNet Health as the premier clinical
resource for allograft biologics

Promote new clinical, pre-clinical evidence, grafts, and techniques

SPORTS
MEDICINE

* Increase partner engagement

Co-brand content across communication channels

* Foster and grow relationships with surgeons

Provide hands on experience with ViviGen MIS
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Booth Execution
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Booth Placement.
Key Messaging.
Digital Content.
Sample Cases.
Handling Station.
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Exhibiting Effectiveness Evaluation

LifeNet
Health

Island
Average

All Show
Average

® Exhibit

@ Product

@ Staff

Custom report prepared by AAOS
Overall Score: 12.24/15 (Effective!)

Scores of 12-15 means: Excellent exhibit appearance, solid
messaging, good presentations and staff support. Pay attention to
areas scoring below 4.0. It is possible to improve effectiveness with
more creative and interactive strategies. Consider utilizing different
technologies to grab attention, engage attendees and provide the
information they need.

Compared to all exhibitors, we ranked above 85.3%
Compared to other exhibitors in our category (20x20),
we ranked above 79.0%
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Exhibiting Effectiveness Evaluation

Exhibit Presentation

* OQverall Score: 4.14/5 (Effective!)
* Comments:

D

Booth: 4013 Evaluator: JAD Date/Time: 3/8/23 3:31 PM istand | A1l Show
Category: Island . .
. _ . . . . ] ] AN Average | Average ® GOOd use Of Ilght' ng_
5=Very effective 4=Effective 3=Somewhat effective 2=Somewhat ineffective 1=Ineffective
1  Overall 4.14 3.90 3.66
1a  Does the overall exhibit grab attendees attention? 4.00 410 3.81 ® G O 0 d U S e Of A/V.
1b  Is it quickly/easily discemnable what the company does/offers? - 412 391 . . . b d . |
1c  Is it quickly/easily discemable who the company is? 429 4.03 ° /
1d  Are there sufficient graphics/are they well placed/legible? 3.50 3.62 34 G O Od J O b CO m m u n I Catl n g ra n p ro m Ise Va u e
1e Do the graphics communicate clear and concise message(s)? 450 383 359 r iti n
1f Do the message(s) inform/educate/give attendees a reason to stop? 3.00 348 3.3 .
1g s the exhibit easy to enter? 450 ars 352 p 0 p OsItio
1h s the exhibit easy to navigate? 4.00 362 346 H
11 Can visitors quicky discem wha i displayed and where? s a0 |36 * Good use of space, open, easy to enter/exit.
1j  Is there enough open space for attendees? 4.00 382 352 b I I I
1k s the corporate identity effectively integrated in overall exhibit design? 4.00 433 402 ° H H ] Vi Wi n
(1) Score shading indicates your effectiveness relative to overall averages. CO m p a ny I d e nt I ty n Ot VI S I e at a e g
Score key: 1
Below average Average Above Average t I e rs .
» Rethink/improve graphic message hierarchy,
top-level, mid-level, eye-level.
— e e
. ®
LifeNet Health
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Exhibiting Effectiveness Evaluation

Booth: 4018

Evaluator: JAD

Date/Time: 3/8/23 3:31 PM
Category: Island

Your
Score (1) IR\ E D

Island

All Show

Product Presentation

* Overall Score: 4.30/5 (Effective!)
* Comments:

Average
=Very effective 4=Effective 3=Somewhat effective 2=Somewhat ineffective 1=Ineffective H H H
product Presentar ey efecive 4-fective 3-Someuhat effectve 2-Somewhatinefective 1-lnel gy ou [w * Good product/service display and/or staging.
a e the ucts/services i on di and/or activi resented? 417 3.94 .
gb ::rmi.:dizsl):yxggsemmionpt;ﬁ;lrr'{nmr:aﬁzzjniq?;e? el presenied 4.00 a7 235 o GOOd prOd UCt/ service
b :S ?zuiisﬁfprr?mfiqnfeﬁ"ga;dm:iimelrame? integrated into display/ tati - gg g:g 1 d 1
2d s feature/benefit and/or info! ve/educational signage integr: into di: resentation? A x
2e Is takeaway product/service information readily avgilatiz? “ P 4.00 374 3.74 presentatlon/ emonSt ratlon °
(1) Score shading indicates your effectiveness relative to overall averages. ® I n_booth a CtiVitieS a re O n'b ra n d, WEI I_
Scorskey: Below average Average Above Average promoted and/Or placed EffeCtIVEW fOr ViSItOr
access.
» Literature/takeaway information was easily
accessible.
LifeNet Health
Biologics



Exhibiting Effectiveness Evaluation

Exhibit Staff
* Overall Score: 3.8/5 (Effective!)

Booth: 4018 Evaluator: JAD DatefTime: 3/8/23 3:31 PM Your Island All Show ® CO m m e nts :
Category: Island LA G)l Average | Average . . .
5=Very effective 4=Effective 3-Somewhat effective 2=Somewhat ineffective 1=Ineffective - 588 5 [ ] Staffl n g I eve I Wa S a p p r'o p r'l ate fo r‘ b oot h S I Ze
Vera 5 - -
3a  Are there an appropriate number of booth staffers? 4.00 378 374 H
Is it easy to discem who the booth staff are? 3.00 353 350 a n d tl m e Of d ay'
3c Do they keep body language open to visitors/attendees in aisles? 4.00 383 3.87 .
3 Arethey ikl responsie 0 boothvistrs? Wason| 2 | 4w * Good body language, open posture, paying
3e  Are booth staff behaviors appropriate? If Yes, what? If No, why not? 3.50 387 384

attention to attendees near/and or in the

(1) Score shading indicates your effectiveness relative to overall averages.

scoekey (N I booth.

Below average Average Above Average

* Quickly responsive and attentive to booth
visitors.

* Some staff presenting positive behaviors, some
are not.

- D —
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Special Events
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LifeNet Health

Biologics

[ ] [ ]
ViviGen MIS, Trauma
Saving Lives. Restoring Health. Giving Hope.

focusing our efforts in three core areas: LifeNet Health's Organ Procurement Organization saves more than 500 lives annually
through transplantation. LifeNet Health Biologics provides more than 700,000 tissue implants globally each year for use in a vast

pffers innovative human cell- and tissue-based solutions for biomedical

ies. Through it all, we remain steadfast in our commitment to honoring the

R R bR * Press Release: Wednesday, March 8th
*Picked up by Yahoo Finance, WJMN-TV, OrthoWorld, PR
Newswire, Sogotrade
wonsaence | * LinkedIn Sponsored Post
S i i, et @000 * News Story on LifeNet Health home page

2023 Rose Parade floragraph to commemerate Brittany
secutive record year for organ Honer's finalact of geeresity

ed to more than 630 lifesoving

Breakthrough technology from LifeNet

Hedlth revolutionizes the delivery of
Virginia Beach, Va. (Dec 27, 2022) — Brittany Hoower,
allografts in minimally invasive. nts last year a Virginia wornan who bec..

https://www.lifenethealth.org/news./vivigenr-mis-first-and-only-
viable-bone-allograft-delivery-system-now-available-trauma

Prepared by: Mary Carolino 4/7/2022


https://www.lifenethealth.org/news/vivigenr-mis-first-and-only-viable-bone-allograft-delivery-system-now-available-trauma
https://www.lifenethealth.org/news/vivigenr-mis-first-and-only-viable-bone-allograft-delivery-system-now-available-trauma

LifeNet

Biologics

Arthrex Coffee

Thursday Morning, 8am — 9:30am

* Social: user-generated content

* Social: post-coffee post

* Leadership and sales team attended throughout the day

* Attendance numbers were under target amount

* Booth positioning was far from Arthrex

* Strong conversations around Tuberoplasty, competitors, and

DualLink

12 Prepared by: Mary Carolino 4/7/2022
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Arthrex Meeting with
R&D

Met with the product managers to discuss our new

product in development
- Xiaofei and Jerry Chang attended to update Arthrex in the
process

- Implementing labs to test and handle the product
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Partner & Surgeon
Engagement

LifeNet Health

Biologics
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Ortho Trauma

Met with Ken Carpenter, DePuy Synthes VP of Sales & Marketing for Trauma,

CMF, and Extremities

- Ken committed to meeting with the Trauma team in April for a Q1 business review

and in July for an in-person review
Met with Dr. Yoon to get feedback on the residency education program
- Dr. Yoon reiterated his interest in continuing to be involved with LifeNet Health
Connected with Dr. Conrad to discuss OA Program and partnership
opportunities
Engaged with international distribution partners including Hospital Innovations
(UK), Biogenesys (Greece), MBA (Spain), and ImbioMex (Mexico)

19 leads captured

LifeNet

Biologics
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Sports Medicine

Met with 2 surgeons from Gennimatas Clinic
-Provided printed materials

Connected with Dr. Denard to discuss Pinnacle Shoulder show
HealthTrust and their new sales and marketing team

Dr. Kevin Plancher for show presence at OSET 2023

Unable to connect with Dr. Werner and Frank

-Have sent follow up emails to reconnect virtually

23 leads captured

LifeNet

Biologics
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Iead Generation:
40-50 Leads

LifeNet Health

Biologics
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Digital Marketing

LifeNet Health

Biologics
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LifeNet Health
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@LifeNet Health
Biologics

Better Biologics
AR PALE R 1

. e Focused Products: ViviGen MIS, ArthroFlex
fives %, ViVIGEN"MIs
T Geofencing

Website Retargeting
Campaign support for AAOS is active through early April

. efficiency in
Designed for MIS
procedures.

@LifeNet Health
Biologics

cignificantly
,\Reduced re-tear rates when
used to augment RCR.'

https://www.lifenethealth.org/Better-Biologics

ArthrorLex®

Better

®
Tomorrows ArthrorLex

19 Prepared by: Mary Carolino 4,/7/2022


https://www.lifenethealth.org/Better-Biologics

LifeNet Health

Biologics
Landi P En t

400

200

—
= —— ..-!""-_. —
L 4 > &
Mar 2 Mar 3 Mar 4 Mar 5 Mar & Mar 7 Mar & Mar 9 Mar 10 Mar 11 Mar 12 Mar 13 Mar 14 Mar 15 Mar 16 Mar 17 Mar 13 Mar 19 Mar 20 Mar 21

-

[  Tradeshow ]

1. EE United States 729 (97.20%)
P T3 FE LS m 2. ki India 13 (1.73%)
Better-Biologics 1,158 3. [+l Canada 2 (0.27%)
. . 4 = Estonia 2 (0.27%)
ViviGen MIS Press Release 243
5. &3 United Kingdom 2 (0.27%)
Better Biologics Sports 146 —
6. == S5pain 1 (0.13%)
7. 00 France 1 (0.13%)

20 Prepared by: Mary Carolino 4,/7/2022
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Social Content

[Launched Thursday, March 2nd on LinkedIn and Twitter

Organic Thursday, March 2nd  Show awareness
Organic Tuesday, March 7th Portfolio

Organic Wednesday, March 8th ViviGen MIS Launch
Sponsored Wednesday, March 8th ViviGen MIS Launch
Organic Thursday, March 9th  Internation Women's Day
Organic Thursday, March 9th  Arthrex Coffee

Organic Thursday, March 9th  VivigGen Handling Station

Prepared by: Mary Carolino 4/7/2022

1,224
853

675
8,583
2,169
3,242
2,439

2.37%
20 1.76%

27 1.78%
0 1.84%
113 5.49%
108 41.73%
82 20.13%

15
12

158
119
1,353
491

7
3
8
0

18
4

6.54%
4.45%

6.96%
1.84%
11.62%
45.22%
23.70%
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Social Content — Top Performers

LifeNet Health -
T.' il 3y LifeNet Health
Being at #AADS2023 gives us the opportunity to spend time with our partners like

Arthrex and discuss how we can work together to meet the needs of physicians and
patients: https://okt.to/EjZhcb

310% faster than traditional bone graft delivery methods — ViviGen MIS is now
available for trauma procedures. #AADS2023 participants are experiencing its
efficiel reliability, and precision with our in-booth handling station:

22.74% Engagement Rate
19.6% Click-through Rate

43.44% Engagement Rate
40.33% Click-through Rate

D - & Like & Comment -B - ® Like & Comment

Prepared by: Mary Carolino 4/7/2022
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Observations

* Booth Photos & Videos received a lot of engagement
* Live shots from the show received a lot of engagement
* Friday before show is standard first post timeline

* International Women's Day content

23 Copyright 2021 LifeNet Health® All Rights Reserved. <« DOC NUMBER HERE »
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Earned Media:
Average Value Equivalent: S19M

PN 394M  Yahoo! Finance
PN 289M  Associated Press

B 58M PR Newswire - Power
l 58M PR Newswire

B 45M finanzen.net

B 44M Fox8News

I 43Mm Benzinga

I 27M  WFLATV

I 24M KXANTV

I 21M  WKBN-TV

24 Copyright 2021 LifeNet Health® All Rights Reserved. <« DOC NUMBER HERE »

Media Report

Search Engine Marketing:

m|n|ma||y invasive Surgerfes exc ".':Ilf!'.i'l‘-.‘]ﬂ: clinical outcomes

impact on trauma surgeriesNew delivery system
viable bone allograft AAOS attendees
fusion rat —ngafl material US€ in trauma

Health's booth delivery devicebiologics =meen=tz

porrfoho MIS splne procedures pati utcomes

solutions substantially rc t pe

fresh osleochondralallograﬂs first cellular allograft

trauma procedures technologically advanced clinical biologics
exaciness of graft delivery orthopedic surgeries  multi-level fusions

LifeNet Health: 49.54%

Share of Voice:

AlloSource Topic:

AlloSource: 50.46%

NOVEL LASER ETCHED CRYOPRESERVED

OSTEOCHONDRAL ALLOGRAFT
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Considerations for 2024

* Early date: Feb 12-16, 2024
 Exhibit Dates: Tuesday — Thursday
* West Coast Travel
* Staffing dress code

25 Copyright 2021 LifeNet Health® All Rights Reserved. <« DOC NUMBER HERE »
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